
SOCIAL MEDIA IS ALREADY PART OF YOUR DNA
You are already using the very skills you need to master Social Media without even trying.
Hairdressing is a hyper social service industry in which you interact with people every single day.
These are the skills you already have that you can tap into.
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SOCIAL START UP

1. You know how to talk to people
    Social Media is a conversation
     Keep posts short and sweet

3. You know how to engage your guests
    You already offer product recommendations and 
     advise on the latest haircut and colour techniques
     Inform and entertain your guests on Social Media

5. You know who your guests are and what they 
    like
    By talking to and understanding your guests, it helps 
    you to serve them better which in turn grows your 
    business
    Social Media helps you take this essential skill to the 
    next level. The key is to make it personal

2. You know how to build trust
    Guests come back to you as you’ve earned their trust
     Keep your content true to yourself and original

4. You understand the power of a great image
    You know how to make yourself look fabulous, your 
     salon will be full of inspiring imagery from POP to 
     magazines
     When dealing with image on Social Media, the strength 
     of your image and the timing are key

6. You know how to share the love
     You will have recommended other businesses or 
     websites to your guests helping other businesses to 
     grow
     Find people online who share your specific passions, 
     from hair to street food to fashion tribes, connect with 
     content you love

WHICH PLATFORMS ARE RIGHT FOR YOUR BUSINESS?
With so many platforms within the social space now available (over 400!), it is easy to feel confused and 
overwhelmed. Our advice? Don’t run before you can walk! Concentrate on the platforms that your customers and 
potential customers spend the most time on.

Each channel has a different audience, style and purpose, and you will need to adapt any content accordingly.
Tell stories through creative imagery and video, use copy that reflects your brand and make sure you excel on one 
platform before starting on a new one.

THE BEGINNERS GUIDE TO SOCIAL MEDIA SUCCESS
Social media is an integral part of your guests’ daily lives, and should be considered as an essential part of
every marketing campaign you undertake in the salon.

Social Media can help to support your PR, advertising and promotional activity, taking your marketing messages
to your guests wherever they are: at home on the sofa with a cup of tea or on the train on the way to work; in a 
non-intrusive manner.
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Facebook is still the leading social media 
platform with more than 1 billion diverse 
users that post, share, “like” and comment 
on a variety of content almost every day. 
It remains the first place most consumers
turn to, as well as the number one Social 
Media marketing tool.
Consumers spend an average of 40 
minutes a day on Facebook vs 10 – 21 
minutes on all other popular Social Media 
platforms.
With the introduction of Live Streaming, 
Facebook now allows you to share your 
knowledge and skills even more widely 
than ever and in real time.

Instagram is hugely popular among the 
hair community as it is so visual. Revolving 
around images, short videos of up to 60 
seconds directly through your smartphone, 
there is no desktop application.
Posting authentic and candid moments 
of salon life as well as beautiful imagery 
helps capture your audience.

Twitter is an instantaneous micro-blogging 
site that allows people and businesses 
to share information in real time with the 
world as it is happening. Twitter allows a 
maximum of 140 characters so this is the 
place for short, snappy conversation and 
joining in with a debate such as #hairhour. 
Every Wednesday evening from 8pm–9pm 
stylists from across the country share tips, 
ask questions and tweet images of their 
work, this is a great way to get noticed and 
get networking!

Pinterest is another superb visual platform 
that acts as an online pin board. ‘Hair’ is 
the fifth most searched term on Pinterest.
The top four all relate to food.
Pin examples of your own work, products 
you love, how tos, videos… the possibilities 
are endless. It’s perfect for showing what 
you do, and how you do it.

SOCIAL LAUNCH

TIPS FOR CREATING CONTENT
• Be natural. Social media is supposed to be fun, so don’t talk to your audience in a tone that is too formal

• Be visual. Posting interesting and relevant photos and videos alongside your timeline posts will generate more 
   engagement from your fans

• Be relevant. Stay up to date with current trends and events to help you create timely posts, helping you to join the 
   wider social conversation

• Be succinct. Keep your posts short and sweet; attention spans are often limited!

• Be authentic. Be true to your salon brand, and follow the tone of your other marketing activities. Involve your team 
   so they feel part of the conversation, and more importantly, are aware of any offers you may be running day to day.

FACEBOOK TWITTER

PINTERESTINSTAGRAM

SO, HOW DO I GET STARTED?
1. Understand Your Audience           2. Keep Your Campaigns Consistent           3. Get Started



• If you are currently using a profile and would like to change to a page, visit: http://bit.ly/FacebookPageSetUp to find 
   out how to set one up, and unlock the business building tools available to you

• Choose a Facebook administrator within your salon to set up your page and run it for you, this is a great area to get 
   your Reservations team involved in

• Treat your Facebook Page much like your website - when customers arrive on your Facebook page they should be 
   able to find all of the information they may be looking for. Complete your ‘About Me’ section including your business 
   address, details, website, phone number, services and links to any other social channels you may have

• Create a profile picture that is easily identifiable with your brand such as your logo, and upload a cover image of your 
   salon interior or photographic work. Salon Success provides cover images for each of its brands in the ‘Promotion’ 
   section of the pro login site, that you can utilise free of charge. Recommended sizes are: 180 x 180 pixels for your 
   profile picture and 851 x 315 pixels for your cover photo.

TIP - Pricing and offers should be shared using your timeline posts rather than in the cover image.

• Facebook pages allow your fans to send messages which can be a great way to ask questions without them being 
   posted to your wall. However! It is important to check these regularly and respond within good time to avoid 
   frustration.

TIP - Go to your page settings, then the messaging tab. Scroll down and turn on ‘Send Instant Replies to anyone who 
messages your Page. ’ You can then insert a message that will be sent as a reply to any message to your business page. 
Include information in your message such as: “Thank you for your message. Our opening hours are 9am – 8pm
Monday - Thursday and 10am – 7:00pm Friday – Saturday and we are closed on Sundays. A member of the team will 
respond as soon as possible. Please visit our website xxxx for further information.” This way, guests will not expect a 
response from you outside of business hours.

• As previously mentioned, Facebook posts containing visuals and text receive more engagement from your fans and 
  followers. The images will grab the attention of your fans, and the accompanying text is the correct place to include 
  further details on any pricing, or dates.

HOW ARE FACEBOOK PAGES DIFFERENT FROM PERSONAL PROFILES?
Personal profiles are for non-commercial use and represent individual people, however, you can follow profiles to 
see public updates from people you’re interested in but aren’t friends with. Pages look similar to personal profiles, 
but they offer unique tools for businesses, brands and organisations. Pages are managed by people who have 
personal profiles. You can like a page to see updates in your News Feed. You can create and manage a page from 
your personal account.

WHAT SHOULD I SHARE?

• Before and after makeovers

• Team product picks and stylist bios

• Conversation starters (“Whose hair did you like at the Oscars?”)

• Salon news (awards, events, press)

• Early and late openings and closings (special hours, holiday schedules)

• New products and services, gift sets and special packages

• In-salon promotions and deals 

• Polls (“Curly or straight hair for a holiday party?”)

• Inspirational quotes (these work well across all platforms).

TIP - As with all social media, don’t share anything that you wouldn’t be happy to see on a billboard in Piccadilly 
Circus!



   FACEBOOK BEST PRACTICE
• Complete your ‘About Me’ section. This information speaks volumes about your business and is the first thing 
   most visitors will read

• Keep posts brief. Posts with 70 characters or less tend to receive up to 25% more engagement

• Use short links (bit.ly) if linking to your website or other content

• Ask questions. Asking questions invites opinions. When you ask for thoughts or feedback remember to respond 
   so that people know that you are listening

• Check your notifications. People expect a quick response when sending messages or asking questions on your 
   page. Try to respond as quickly as possible, especially with any complaints

• Experiment. If you notice engagement with your page or profile has decreased, try varying your posts and their 
   frequency. Look at your most popular posts and create similar content

• Don’t delete. If a guest is unhappy and posts on your page, respond quickly and politely. Follow up with a phone 
   call straight away to take the conversation offline and away from a public forum

• Upload a profile picture. This should be your salon logo, so you are easily identifiable

• Plan your post timing. There is a fine line between informing and spamming your audience. Statistics show that 
   posting 3-4 times a week draws the best engagement

• Reward followers. Post content and offers that are exclusive to your fans and followers

• But don’t get carried away. Only post a maximum of one offer per week, unless offering last minute appointments.

TIP - Refrain from offering too many discounts as this will devalue your brand. Think about Pizza Express; when was 
the last time you considered visiting one of their restaurants without a discount voucher?

TIP - If using a Facebook page, check out your insights to gain a deeper understanding of when to post and who your 
fans are. Visit http://bit.ly/FacebookPageInsightsHelp for help understanding insights.

This is the fastest growing mobile Social Media platform with more than 200 million users worldwide and is set to grow 
exponentially now it is owned by Facebook.

• Download the Instagram app on your smartphone

• Sign up with your email or login with your Facebook account. When you sign up, create a username and password 
   and fill out your profile information

TIP - We recommend setting up all your Social Media accounts using a generic business email address rather than a 
personal email address, just in case the person with access leaves your business.

• Choose a username that clearly represents your salon and is consistent with your other Social Media accounts

• Upload a profile picture – we recommend your salon logo

• Write a brief bio that includes your business website address

• Upload photos that tell your salon’s story, such as brands you stock and interior and exterior photos

• Announce to your Facebook followers that you are now also on Instagram, just remember to mention your username 
   and link to your profile.

TIP - Instagram also have apps called Layout and Boomerang. Layout is perfect for your before and after photos and 
Boomerang can add a little fun to short video clips



   INSTAGRAM BEST PRACTICE
• Outline a strategy – before you post, ensure your content is consistent with your other Social Media platforms

• Keep content relevant and engaging

• Post regularly – experiment with different times of the day to maximise engagement

• Include your location – tag the salons location in your images and videos, and be sure to tag people that have
   been featured

• Use 2-3 hashtags – this will help extend your posts ‘reach’ and allow people extra ways to find and engage with 
   you e.g. #IHEARTPM #INSTAHAIR #BLONDEHAIR and create one for your business that guests can use too

• Make the most of the hashtags of the day to make sure your work is seen by as many people as possible. For 
   example #manimonday, #throwbackthursday and #flashbackfriday all get a great response

• Keep the background clear, with no fuss or messy salon background on display. If you have a spot in your salon 
   that’s particularly well-lit and free from clutter, make it your designated Instagram spot

• Play with filters – try and stick to one or two to help your feed have some consistency

• Share photos from other accounts/regram – be sure to tag and give credit to the originator of the image.

TIP - utilise your manufacturers hashtags to broaden the reach and connect with other hairdressers.
Paul Mitchell® hashtags also feed into our website galleries.

WHAT SHOULD I SHARE?

• Salon events

• Your stylists at work in the salon

• Guest makeovers, and ask guests to share any photos using your salon hashtag

• New products

• Conversation starters such as hair trends, radical new colour trends and celebrity re-styles

• Inspirational looks

• Provide incentives for customers to upload a picture of what they had done at your salon such as “Have a 
   new hairstyle or cut from Dropdead beauty salon that you just love? Upload it to Instagram with the hashtag 
   #dropdeadnyc and receive 10% off your next visit.” 

• Inspirational or amusing quotes.

Use Twitter to strengthen brand awareness, track online trends, and generate specific and unique online conversations 
in real time.

• To sign up visit www.twitter.com and open an account

• Create your username (also known as your handle, for example @salonsuccessuk) and set a password. You can link 
   this account to a business email address so you can gain access at any time

• Upload a profile picture and cover photo relevant to your business. We recommend using your company logo for your 
   profile image and a shot of your salon or team for your cover image

• Complete your ‘About Me’ section, alongside location and website – key quick contact information should people 
   want to visit/contact you



   TWITTER BEST PRACTICE
• Use short links (bit.ly) if linking to your website or other content

• Ask questions. Asking questions invites opinions. When you ask for thoughts or feedback remember to respond 
   so that people know that you are listening

• Check your notifications. People expect a quick response when sending messages or asking questions on your 
   page. Try to respond as quickly as possible, especially with any complaints

• Follow any industry contacts – either stylists or suppliers and engage with their posts

• Respond to any negative feedback. You can’t delete a user’s post so respond in a polite manner and offer to take 
   the conversation offline

• ReTweet any positive posts about your page – Twitter is the digital Word of Mouth

• Use images in your Tweets – Tweets with images typically receive more engagement

• Twitter can be much more repetitive – with thousands of posts a day your post will soon disappear. Don’t be 
   scared to repost the same posts

• Reward followers. Post content and offers that are exclusive to your fans and followers

• But don’t get carried away. Only post a maximum of one offer per week, unless offering last minute appointments.

TIP - Twitter will only display a certain part of the image. For maximum impact, we recommend using images that are 
sized 440 x 220 pixels.

WHAT SHOULD I SHARE?

• Before and after makeovers

• Team product picks and stylist bios

• Stylist tips and tricks

• Important information i.e. unexpected closures, offers and local information such as traffic jams and roadworks 
   that could affect people getting to you

• Conversation starters (“Whose hair did you like at the Oscars?”)

• Live updates from industry or in-salon events (be sure to find out the event hashtag)

• Salon news (new services, promotions) 

• Early and late openings and closings (special hours, holiday schedules)

• New products and services, gift sets and special packages

• In-salon promotions and deals

• Inspirational quotes (these work well across all platforms).

Use Pinterest to connect with followers by sharing inspirational pictures via virtual pin boards. Pinterest is the least 
conversational social network but is great as a visual platform

• Create a business account and verify your salon’s website

• Choose a profile picture that helps summarise you as a business (we recommend a company logo)

• Add your location and website so people can find you and contact you easily

• Create multiple boards so you reach different audiences.



   PINTEREST BEST PRACTICE
• Use high resolution images – you’re on a very visual platform so low resolution images won’t grab people’s 
   attention

• Try and include a caption with every image you post

• Try and pin regularly, even if it’s other users content, so you appear in your followers news feeds

• Don’t be afraid to share creative hairstyles. Lots of users on Pinterest create mood/aspiration boards and so the 
   posts don’t need to reflect them as a person, but can talk to the person they want to be

• Be active. Pin other people’s post to bring attention to your profile and encourage shared content

TIP - Don’t be scared to create lots of boards and share the same photo on multiple boards. For example someone 
could have long and coloured hair and would appeal to two different audiences.

WHAT SHOULD I SHARE?

• Examples of work from your salon

• Before and after transformations

• Tutorials and style how tos

• Existing products you carry

• New products and services, gift sets, window displays

• Event specific hairstyles i.e. wedding, prom, Christmas party

• In-salon promotions and deals 

• Inspirational quotes (these work well across all platforms).
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